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	Number of hours per semester
	1
	2

	
	I
	II
	III
	IV

	Full- time studies

(L/C/lab/pr/e)
	
	
	
	16C

	Part-time studies

(L/C/lab/pr/e)
	
	
	
	


	LECTURER


	Olgierd Witczak PhD

	FORM


	Classes  

	COURSE OBJECTIVES


	The objective  of the course is to present design thinking method as a method of creative problem solving, designing innovative products and services. As part of the course, students will go through the entire design process of the DT method. In small groups they will develop an innovative product or service solution.

	Course outcome
	References to outcomes:
	Description of learning outcomes
	Verification of learning outcomes

	
	Field-related learning outcomes
	Area-related  learning outcomes 
	Knowledge

	DesThink_K01
	Z2_W01

Z2_W12
	S2A_W01
S2A_W06
	The student has the knowledge about the design thinking method, its origin and applications.
	· evaluation of the student project



	DesThink_K02
	Z2_W01

Z2_W12
	S2A_W01

S2A_W06
	The student has the knowledge of the stages of the design thinking method, can characterize the activities carried out at each stage.
	· evaluation of the student project

· in-class discussion

	DesThink_K03
	Z2_W08
	S2A_W05
	The student knows the rules of teamwork.
	· evaluation of the student project



	Abilities

	DesThink_A04
	Z2_U04

Z2_U09

Z2_U10

Z2_U14
	S2A_U01

S2A_U02
S2A_U03

S2A_U04

S2A_U07

S2A_U08

S2A_U10
	The student can work in a group, designing an innovative solution with the use of design thinking tools. 
	· evaluation of the student project

· Brainstorming

· Case study

	Social competences

	DesThink_S05
	Z2_K03
	S2A_K03
	The student properly sets the priorities of the work.


	· assessment of the student's involvement in the project work

	Students’ own workload  (in didactic hours 1h did.=45 minutes)**

	Full- time

Participation in lectures = 

Participation in classes = 24h
Preparation to classes = 10h
Preparation to lectures = 

Preparation to an examination = 16h
Project tasks =

e-learning =

Credit/examination = 2h
others  (indicate which) = 

TOTAL: 52h
ECTS credits: 2
Including practical classes: 2

	Full- time

Participation in lectures = 

Participation in classes = 

Preparation to classes = 

Preparation to lectures = 

Preparation to an examination = 

Project tasks =

e-learning =

Credit/examination = 

others  (indicate which) = 

TOTAL: 

ECTS credits: 

Including practical classes: 



	PREREQUISITES
	None

	COURSE CONTENT

(Division into contact hours and e-learning)
	Contact hours: 

· Design thinking - the most important concepts, genesis, purpose, benefits

· Presentation of a case study of the use of DT

· Creative thinking - methods of stimulating creativity

· mind maps

· brainstorming

· gamestorming

· generator of ideas

· Stages of the design thinking process:

· Empathization (empathy maps, ethnographic interviews, user observations, recognition surveys, observations)

· Defining milestones (re-framing the problem, 5x why technique, problem mapping)

· Generating ideas (brainstorming)

· Building prototypes

· Testing

· Final presentation: presentation of the results of group’s project and its evaluation

E-learning: not applicable

	LITERATURE

(compulsory reading)
	· A. Greenwood, Dissensus, Resistance, and Ideology: Design Thinking as a Rhetorical Methodology. Journal of Business and Technical. Journal of Business and Technical Communication 2019, Vol. 33 (4). (online – Sage Journals).
· P. Bicen, N. Gudigantala, Designing the Way Forward: The Role of Design Thinking in the Era of Digital Creativity. Journal of Strategic Innovation & Sustainability, 2019, Vol. 14 (5). (online – EBSCO).
· R. Pope-Ruark, Design Thinking in Technical and Professional Communication: Four Perspectives. Journal of Business and Technical. Communication 2019, Vol. 33 (4). (online – Sage Journals).

	OPTIONAL READING


	· Martin R. L., The Design of Business: Why Design Thinking is the Next Competitive Advantage, Harvard Business Review Press, 2009.

· Liedtka J., Ogilvie t., Designing for Growth: A Design Thinking Tool Kit for Managers, Columbia Business School Publishing, 2011. 

· Brown, T. Barry K. Change by design: how design thinking transforms organizations and inspires innovation. HarperBusiness, 2019.

	TEACHING METHODS

(Division into contact hours and e-learning)

	Contact hours:

· Group work,

· Presentation,

· Mind maps

· Brainstorming

· Creative thinking techniques

· Case study

E-learning: not applicable

	TEACHING AIDS
	Flipchart, markers, paper [white+colour], other materials necessary for completion  of the project designed by the students



	PROJECT

(if implemented in the framework of a module)
	Not applicable

	METHOD Of ASSESSMENT

(Division into contact hours and e-learning 


	· Classes – credited with a grade 

	FORM AND CONDITIONS OF ASSESSMENT
	· Evaluation of the project or service created by the group. The assessment will include: a properly defined problem, the amount and manner and quality of DT tools utilization, the way of presenting and visualizing the concept, the level of concept innovation.

· The condition for obtaining a pass is getting a positive assessment of all forms of credit provided for in the curriculum, including the quantitative criteria of assessment set out in the Student Assessment System at WSB University.


* L-lecture, C- classes lab- laboratory,  pro- project, e- e-learning

