	WSB University


	Field of study:  Management

	Course: Business etiquette in an international environment

	Educational profile: General

	Education level:  II -cycle studies

	Number of hours per semester
	1
	2

	
	I
	II
	III
	IV

	Full -time studies

(L/C/lab/pr/e)
	
	
	
	20C

	Part-time studies

(L/C/lab/pr/e)
	
	
	
	

	LECTURER


	Michał Wojtaszek PhD, Andrzej Szteliga PhD

	FORM OF CLASSES

	Classes

	COURSE OBJECTIVES
	Analysis of the most important behaviors guaranteeing international success.

	Course objectives
	References to course objectives:
	Description of educational results  
	Verification of educational results

	
	Major-related learning outcomes 
	Area-related  learning outcomes 
	Knowledge

	BusEtiq_K01
	Z2_W03

Z2_W04
	S2A_W01

S2A_W02
	Analytical skills in the field of economic geography. Student has knowledge of the key conditions of internationalization and economic diplomacy.
	Knowledge test

	Abilities

	BusEtiq_A02
	Z2_U06
	S2A_U05
	Ability to work with representatives of different cultures.
	Knowledge test

	Social competences:

	BusEtiq_S03
	Z2_K02
	S2A_K02
	Ability to function in an international environment. Student is interested in the most important ethnographic challenges on an international scale and independent deepening of knowledge in the field.
	Knowledge test

	Students’ own workload  (in didactic hours 1h did.=45 minutes)** 

	Full- time

Participation in lectures = 

Participation in classes = 20h
Preparation to classes = 

Preparation to lectures = 15h
Preparation to an examination = 15h
Project tasks =

e-learning =

Credit/examination = 2h
others  (indicate which) = 

TOTAL: 52h
ECTS points: 2
Including practical classes:2
	Part-time

Participation in lectures = 

Participation in classes = 

Preparation to classes = 

Preparation to lectures = 

Preparation to an examination = 

Project tasks =

e-learning =

Credit/examination =

others  (indicate which) = 

TOTAL:

ECTS points:

Including practical classes:



	PREREQUISITES
	Basic knowledge of economic geography.

	COURSE CONTENT

(Division into contact hours and e-learning)
	Content implemented in direct form:

· Determinants of internationalization in international relations.

· Key principles in selected countries.
· Ways of introducing products to foreign markets.

Content implemented in the form of e-learning: not applicable

	LITERATURE

(compulsory reading)
	· Okoro, Ephraim. "Cross-cultural etiquette and communication in global business: Toward a strategic framework for managing corporate expansion." International journal of business and management 7.16 (2012): 130. https://pdfs.semanticscholar.org/2772/bd7d24a94df874cd8f5500beb9b8ec122193.pdf
· Rothlin, Stephan, and Dennis McCann. "The social environment: Business etiquette and cultural sensitivity." International Business Ethics. Springer, Berlin, Heidelberg, 2016. 321-340. https://link.springer.com/content/pdf/10.1007%2F978-3-662-47434-1_15.pdf.
· Washington, Melvin C., Ephraim A. Okoro, and Otis Thomas. "Intercultural communication in global business: An analysis of benefits and challenges." International Business & Economics Research Journal (IBER) 11.2 (2012): 217-222. https://www.researchgate.net/publication/297722185_Intercultural_Communication_In_Global_Business_An_Analysis_Of_Benefits_And_Challenges.

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	· Hurn, Brian J. "The influence of culture on international business negotiations." Industrial and Commercial Training (2007).

· Hill, Charles WL, and William Hernández-Requejo. Global business today. New York: McGraw-Hill Irwin, 2008. 

· Schmidt, Wallace V., et al. Communicating globally: Intercultural communication and international business. Sage Publications, 2007.

	TEACHING METHODS

(Division into contact hours and e-learning)

	In direct form:

· • Issues will be presented by the lecturer and discussed with students in the course of analysis, problem solving and case study sessions.

In the form of e-learning: not applicable

	TEACHING AIDS
	Multimedia presentation

	PROJECT

(if implemented in the framework of a classes module)
	Not applicable

	FORM AND CONDITIONS OF ASSESSMENT

(Division into contact hours and e-learning)
	Passing the grade from exercises


* L-lecture, C- classes lab- laboratory,  pro- project, e- e-learning

